ReaderTT.config = {"pagecount":60,"title":"Hier steht der Titel der  Power Point Präsentation.","author":"Wolfgang Donsbach","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20221031055242Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"Ringvorlesung: Einführung in die Methoden der empirischen Sozialforschung II Befragungsmodi: persönliche, telefonische, schriftliche und Onlinebefragungen PD Dr. Wolfgang Schweiger","page":1,"zoom":"XYZ 0 825 0"},{"title":"Folie 2","page":2,"zoom":"XYZ 0 825 0"},{"title":"Porst (2000): 10 Gebote","page":3,"zoom":"XYZ 0 825 0"},{"title":"1. Verwende einfache & unzweideutige Begriffe","page":4,"zoom":"XYZ 0 825 0"},{"title":"2. Vermeide lange & komplexe Fragen","page":5,"zoom":"XYZ 0 825 0"},{"title":"3. Vermeide hypothetische Fragen","page":6,"zoom":"XYZ 0 825 0"},{"title":"4. Vermeide doppelte Stimuli & Verneinung","page":7,"zoom":"XYZ 0 825 0"},{"title":"5. Vermeide Unterstellungen & suggestive Fragen","page":8,"zoom":"XYZ 0 825 0"},{"title":"Beispiel - Unterstellung & Suggestivfrage","page":9,"zoom":"XYZ 0 825 0"},{"title":"Beispiele \u2013 Suggestivfrage","page":10,"zoom":"XYZ 0 825 0"},{"title":"6. Vermeide zu schwierige Fragen","page":11,"zoom":"XYZ 0 825 0"},{"title":"7. Verwende eindeutige Zeitbezüge","page":12,"zoom":"XYZ 0 825 0"},{"title":"8. Verwende erschöpfende & überschneidungsfreie Antwortkategorien","page":13,"zoom":"XYZ 0 825 0"},{"title":"9. Achte auf den Kontext","page":14,"zoom":"XYZ 0 825 0"},{"title":"10. Definiere unklare Begriffe","page":15,"zoom":"XYZ 0 825 0"},{"title":"Folie 16","page":16,"zoom":"XYZ 0 825 0"},{"title":"Befragungsmodi im Überblick","page":17,"zoom":"XYZ 0 825 0"},{"title":"Anwendung im kommerziellen Bereich","page":18,"zoom":"XYZ 0 825 0"},{"title":"Folie 19","page":19,"zoom":"XYZ 0 825 0"},{"title":"Face to Face-Befragung (1)","page":20,"zoom":"XYZ 0 825 0"},{"title":"Optische Unterstützung - Skalen","page":21,"zoom":"XYZ 0 825 0"},{"title":"Optische Unterstützung \u2013 Bildblätter","page":22,"zoom":"XYZ 0 825 0"},{"title":"Folie 23","page":23,"zoom":"XYZ 0 825 0"},{"title":"Optische Unterstützung - Markentests","page":24,"zoom":"XYZ 0 825 0"},{"title":"Optische Unterstützung \u2013 konkrete Szenarien","page":25,"zoom":"XYZ 0 825 0"},{"title":"Folie 26","page":26,"zoom":"XYZ 0 825 0"},{"title":"Folie 27","page":27,"zoom":"XYZ 0 825 0"},{"title":"Folie 28","page":28,"zoom":"XYZ 0 825 0"},{"title":"Folie 29","page":29,"zoom":"XYZ 0 825 0"},{"title":"Optische Unterstützung: Konzentrationstest","page":30,"zoom":"XYZ 0 825 0"},{"title":"Face to Face-Befragung (2)","page":31,"zoom":"XYZ 0 825 0"},{"title":"Folie 32","page":32,"zoom":"XYZ 0 825 0"},{"title":"Paper and Pencil-Befragungen (1)","page":33,"zoom":"XYZ 0 825 0"},{"title":"Paper and Pencil-Befragungen (2)","page":34,"zoom":"XYZ 0 825 0"},{"title":"Folie 35","page":35,"zoom":"XYZ 0 825 0"},{"title":"Telefonische Befragung (1)","page":36,"zoom":"XYZ 0 825 0"},{"title":"Telefonische Befragung (2)","page":37,"zoom":"XYZ 0 825 0"},{"title":"Telefonische Befragung (3)","page":38,"zoom":"XYZ 0 825 0"},{"title":"Telefonische Befragung (4)","page":39,"zoom":"XYZ 0 825 0"},{"title":"Beispiel: Mischen von Itembatterien","page":40,"zoom":"XYZ 0 825 0"},{"title":"Folie 41","page":41,"zoom":"XYZ 0 825 0"},{"title":"Postalische Befragung (1)","page":42,"zoom":"XYZ 0 825 0"},{"title":"Postalische Befragung (2)","page":43,"zoom":"XYZ 0 825 0"},{"title":"Postalische Befragung (3)","page":44,"zoom":"XYZ 0 825 0"},{"title":"Wirkung von Incentives","page":45,"zoom":"XYZ 0 825 0"},{"title":"Dillman: Total Design Method","page":46,"zoom":"XYZ 0 825 0"},{"title":"Folie 47","page":47,"zoom":"XYZ 0 825 0"},{"title":"Soziodemografie der Internetnutzer","page":48,"zoom":"XYZ 0 825 0"},{"title":"Online-Befragung \u2013 E-Mail (1)","page":49,"zoom":"XYZ 0 825 0"},{"title":"Online-Befragung \u2013 E-Mail (2)","page":50,"zoom":"XYZ 0 825 0"},{"title":"Online-Befragung \u2013 Web-Formular (1)","page":51,"zoom":"XYZ 0 825 0"},{"title":"Online-Befragung \u2013 Web-Formular (2)","page":52,"zoom":"XYZ 0 825 0"},{"title":"Online-Befragung \u2013 Web-Formular (3)","page":53,"zoom":"XYZ 0 825 0"},{"title":"Folie 54","page":54,"zoom":"XYZ 0 825 0"},{"title":"Ergebnisse unterschiedlicher Befragungsmodi","page":55,"zoom":"XYZ 0 825 0"},{"title":"Fazit zu Befragungsmodi","page":56,"zoom":"XYZ 0 825 0"},{"title":"Fazit zur Befragung (1)","page":57,"zoom":"XYZ 0 825 0"},{"title":"Fazit zur Befragung (2)","page":58,"zoom":"XYZ 0 825 0"},{"title":"Surftipps","page":59,"zoom":"XYZ 0 825 0"},{"title":"Literaturtipps","page":60,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
